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My new collection for Dowel Furniture reflects 
a strong sense of unadorned refinement and 
master craftsmanship combined with the 
highest attention to detail.” 

– Duncan Hughes, Interior Designer  

www.dowel.furniture
(617) 684-5936

Visit us at:
Las Vegas Market, The Pavilions, P2-7006

Dowel Furniture Presents:
The Duncan Hughes Collection
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MAKING  
   AN 
 ENTRANCE
First impressions matter. That’s why Las Vegas Market’s 
debuting vendors have come prepared with product that’s not 
only new, but also noteworthy. Meet the Market newbies  
sure to leave a good (and lasting) impression. 
     By Melissa Studach

A NATURAL DEBUT
Solid brass takes delicate shape in Aviva Stanoff ’s wall decor collection for  
Studio A Home, which makes its Las Vegas debut at Winter Market. The four-
piece botanical series, featuring antique nickel–plated seeded eucalyptus and 
palm frond designs, adds to the fashion-turned-interior designer’s home offer-
ings. Preview the handcrafted collection and whet your appetite for its future  
offerings: Trays, decorative boxes and candleholders are all on the horizon.
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INNOVATIVE ADDITIONS
Design Home, in Pavilion 2, seeks boundary-pushing makers and bespoke 
inventories. First-time tenants include custom seating manufacturer Dowel 
Furniture and female-led digital disruptor 1429 Mfg, which transfers artist prints 
onto U.S.-made solid wood furniture. Also not to be missed is hand-painted 
wallcovering maker Vahallan, offering more than 400 customizable patterns, as it 
moves to a larger booth at Market.

Also in Pavilion 2 is the first-ever Artexpo Las Vegas, which hosts more than 100 
well-established galleries, artists and advisors from across the globe. Abstract painter 
Aleta Pippin and husband-wife gallerists Kris and Angela Gebhardt, all hot off of 
shows at the renowned Design Week Miami, are among the must-see vendors. (Don’t 
hit Artexpo—or any art fair, for that matter!—without first checking out our expert 
tips on page 6.)

NEW AND IMPROVED
Winter Market welcomes eight new furniture showrooms, including the North 
Carolina–based fine upholstery and custom furnishings brand Aria Designs. Sister 
brands Bernards Furniture Group and Bauhaus Furniture Group, which boast 
designer collections with Sunbrella and Tracy Porter, open their first West Coast 
joint showroom. Big things are coming to the smaller spaces, too, with new home 
decor exhibitors like glass and lighting authority Casamotion, as well as artisan rug 
resources Bashian and Akara.
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THE GREAT OUTDOORS
Sixty million dollars, 870 tons of steel and a sweeping proscenium went into 
the Jay Pritzker Pavilion, Gehry’s soaring theater in Chicago’s Millennium Park. 

Curved, brushed-stainless steel 
sails elegantly upward to create a 
speaker-system-embedded trellis 
above the audience members, who 
gather to hear concerts like the an-
nual Grant Park Music Festival 
with sound quality that rivals that 
of an indoor system.

Frank Gehry’s greatest hits read like a buzzy listicle of the world’s must-see buildings or 
an ambitious architect’s bucket list: the Walt Disney Concert Hall in Los Angeles and the 
Binoculars Building (originally the Chiat/Day headquarters) in Venice, California. The 
Vitra Design Museum in Weil am Rhein, Germany. The Beekman Tower in New York 
City. And, a stone’s throw from where designers now sit at Las Vegas Market, the Lou 
Ruvo Center for Brain Health.

Gehry himself spoke to the sense of awe and wanderlust engendered in architects, 
designers and everyday visitors alike by grand architecture, telling journalist David Sheff 
for Playboy in 2011: “I think people care. If not, why do so many people spend money 
going on vacations to see architecture? They go to the Parthenon, to Chartres, to the 
Sydney Opera House. They go to Bilbao. … Something compels them.”

This week, Gehry steps onstage to accept Las Vegas Market’s 2018 Design Icon award, 
given to architects and interior designers who have made meaningful contributions to 
the industry over the course of their careers. (Perhaps it’ll take a spot on the awards shelf 
next to one of Gehry’s other prestigious honors, among them the Pritzker Architecture 
Prize, which he received in 1989.)

Take a crash course on four of the legend’s most notable works: 

HOME SWEET DECONSTRUCTIVIST HOME
Gehry’s own residence, a 
Dutch colonial bungalow on a 
corner in Santa Monica, has 
become the California equiva-
lent of Wisconsin’s Taliesin—
and a conversation-starting 
beacon of contemporary resi-
dential design. The two-story 
home has undergone multiple 
evolutions via Gehry’s hand, 

with the use of wire glass, plywood, aluminum, galvanized metal and chain-
link fence. The result is a thought-provoking and artful testament to urbanism. 

SOCIAL CHANGE
Vanity Fair named him “the most impor-
tant architect of our age,” and with rea-
son. Gehry’s works inspire change. A hub 
designed to support research, prevention 
and treatment of ALS (Lou Gehrig’s dis-
ease), and Alzheimer’s, Parkinson’s, and 
Huntington’s diseases, the Lou Ruvo 
Center for Brain Health, which opened 
in 2010, is a partnership between Larry 
Ruvo, who lost his father, Lou, to Al-
zheimer’s, and Gehry, who is an advocate 
for Huntington’s research. Beyond a 
stunning architectural landmark, it is the 
home of life-changing research. 

STATE OF THE ART
Rarely has a museum so dramatically stolen the thunder from the de Koonings, 
Basquiats and Koonses it was built to house. Inaugurated by former Spanish 
king Juan Carlos I in 1997, the Guggenheim Museum in the Spanish port city 
of Bilbao opened to unusually unified critical acclaim. The innovative structure 
was called “an explosion of sculptural forms that the architect has doggedly 

honed to perfection” by the 
Los Angeles Times’s architec-
ture critic. Twenty years on, 
and Gehry is now working 
on the Guggenheim Abu 
Dhabi, projected to be the 
largest of all of the muse-
um’s satellites.

Beekman Tower Walt Disney Concert Hall

PHOTO CREDITS: Frank Gehry; copyright Alexandra Cabri; Beekman Tower and Disney Concert Hall: Danlly Domingo;  
Lou Ruvo Center for Brian Health: Iwan Baan; “Gehry House I” by IK’s World Trip, "Pritzker Pavilion" by John Picken Photo, and 
“Guggenheim Museum Bilbao” by Fresco Tours are licensed under CC BY 2.0

STAR  
  POWER
Legendary architect Frank Gehry comes to Market.   
      By Katy B. Olson
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 DECO 
  IN THE 
DETAILS
New-to-Vegas introductions from Arteriors,  
Bungalow 5, Four Hands and more hearken back to  
the seductive sophistication of the speakeasy era. 
      By Taylor Barker

1. LUKA OCCASIONAL CHAIR  
Dovetail Furniture, B159
Robin’s egg blue velvet envelops a set of curves that are reminiscent of the Art Deco hey-
day. Its cushioned seat rests on stainless steel legs. dovetailfurnitureonline.com

2. DANIELLE BOOKCASE Four Hands, A140 
Part of the brand’s Rockwell collection, the bookcase’s delicate structure conveys an airy 
and open vibe. Three spheres add a dynamic structural element, while the gunmetal fin-
ish speaks to the details of signature Deco style. fourhands.com

3. CHLOÉ BURL CONSOLE Ave Home, C359
This Parsons-style console table is finished in a burl wood veneer, evocotive of the knots 
and bumps of a distressed tree. The natural colors and pattern soften the table’s  
clean lines. avehome.com

4. JEPSON BAR CART Bungalow 5, C455
Inspired by 1950s French Modern design, the cart’s glass shelves, suspended between 
gold-leafed steel, create a floating illusion. bungalow5.com

5. CAPRI CHAIR Arteriors, C379 
This smooth and elegantly curved chair is tufted in all the right places. The natural  
grain of the leather comes through a teal-hued dye, which makes each stretch unique. 
arteriorshome.com

6. ICON COLLECTION 11 Wendover Art Group, C378
The rarely seen photo of legendary Italian actress Sophia Loren ringing in New Year’s Eve 
brings a shot of la dolce vita—and the spirit of the speakeasy age—to any space. 
wendoverartgroup.com
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SOURCING 
  ART 101
Walk Artexpo like a pro in four easy steps. 
     By Katy B. Olson

Whether you’re an amateur curator or aspire to be, art shows like  
New York–based Artexpo—which debuts at the Pavilions for its first-ever Las 

Vegas edition—and a growing crop of art advisors are there to make your job easier. 

These trusted experts are doing the work so you don’t have to take on the fairgrounds 
alone. There’s Katharine Earnhardt, founder of the New York boutique firm Mason  
Lane Art Advisory; self-described “crusader against blank walls” Liz Lidgett, founder-
CEO of the Des Moines, Iowa–based art consultancy Adore Your Walls; and  
Annie Wharton, whose Los Angeles company, Annie Wharton Art Consulting, advises 
corporate and private clients on acquiring contemporary art. Each shares her tips  
for navigating Artexpo Las Vegas and beyond. 
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The Pavilions at 
Las Vegas Market

Katharine 
Earnhardt
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MAKE A PLAN
Educate yourself first. Wharton says designers should 
do their homework: “Do advance research on the art 
fair and the participating galleries. Fairs customarily list 
their exhibitors weeks before they open. If you’ve 
purchased work at any of the participating galleries prior, 
inform them that you’ll be attending the fair so they can send y o u 
information on the artists they’ll be showing and/or VIP tickets, which allow early 
entry.” (Among the most exciting exhibitors are emerging artist Taylor Reinhold, who 
will also be debuting several licensed products, and Jeffrey Bisaillon, who fuses Pop Art 
and contemporary to acclaim.)

Part of preparation is financial savvy. Get a handle on your budget before stepping foot 
inside the venue. “Go in with clarity on what you have to spend. If you have a clear budget 
for art, try to get a seasoned art consultant to bring you through the fair,” says Wharton.  

MAKE A LIST
Keep tabs on your pending and upcoming projects, and do a visual sweep of the show to 
see what might fit where. “Do a quick walk of the whole fair and take photographic notes 
of where the booths with the works you like are,” suggests Wharton. “Include signage 
from the ones where you like the work, as it’s easy to confuse imagery after seeing 
hundreds of works in just a few hours.”

Similarly, for Earnhardt, hashing out a photo plan is key to saving time (and sanity). Her 
system? “Take photos in this order: First, of the art that you like, and second, of the 
corresponding info card with the gallery name. This way, you have a clear digital record 
of what you saw. If gallerists give you their business or other card, take a photo of that. 
Mixing and matching various hard-copy materials after a fair is a useless exercise.”

Be mindful when plotting your route through the show floor that Artexpo also offers a 
bevy of programming, talks and events; at this year’s fair, there’s a marketing discussion 
targeting designers, architects and gallery owners; a program promising “60 tips in 60 
minutes”; and a panel on successful artists (scope out the events schedule on pages 8-10). 

MAKE A MOVE
As in Art History 101, experiencing artwork is essential to remembering it—and to 
closing a sale with a client later on. “Have gallerists explain art to you of interest,” says 
Earnhardt, “rather than solely sending you information later that you will likely never 
read. This makes the experience infinitely more worthwhile, as you can actually 
understand the art, learn something, and have some talking points if and when you want 
to pitch it to your client.”

Don’t be intimidated, recommends Lidgett, though the environment can be an 
intimidating one. “Art fairs can be an overwhelming experience with the amount of 
people, higher prices and gallerists, who, at first blush, aren’t the friendliest. Nothing 
about an art fair should be intimidating, though, because each booth’s main [goal] is 
to sell artwork!” Get over any shyness and stay inquisitive, she suggests. “Ask about 
additional inventory. There may be works that they do not currently have on display. If 
you find an artist you love but have not found the piece, ask if there is additional work 
you can see.” 

Is budget an obstacle? Wharton suggests scoping out work by emerging artists, bearing 
in mind that “if the artist hasn’t shown in museums or sold their work at auction, it might 
not ever appreciate in price. Most clients care about 
artwork retaining its value.” Another way to 
conserve funds: Swing by on the fair’s final day, 
when “dealers are more inclined to offer discounts.”

MAKE YOUR EXIT
Don’t get distracted by exhibitors. “Focus on the 
sections that are most aesthetically appealing to 
you,” says Earnhardt. “This way, you're more likely 
to retain information directly relevant to you and 
your work before your eyes get tired.” Is art-show 
fatigue a real problem? Yes, she confirms. “Your 
eyes do get tired. It’s like going into a perfume store 
and smelling a ton of scents.”

ARTWORK: Zephyr by Jeffrey 
Bisaillon / Jbis Contemporary 
(opposite); Rouge Chanel by Jeffrey 
Bisaillon (left); Woman and Koi  
by Taylor Reinhold (below)
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“Your eyes do get tired. 
It's like going into a  
perfume store smelling  
a ton of scents. Focus  
on the sections  
most aesthetically  
appealing to you. 
               —Katharine Earnhardt

Liz Lidgett

Annie  
Wharton

Artwork by Andrés Ferrandis / 
Rubber Stamp Art Projects; photo  

by Robert J. Jobbs

Anonymous by Noel 
Dobarganes / Blink  

Group Gallery by  
Elizabeth Reyes; photo  

by Rober J. Hobbs
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     THE  
SCHEDULE
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ON THE HORIZON IN THE ART WORLD
10 a.m. - 11 a.m.
Join Michael Joseph, Artblend owner-director, and Yubal Márquez Fleites, Arte 
Collective owner-curator, as they discuss today’s art scene, top trends and collectible 
artists. Open to all who want to be on top of their art business opportunities. (0.1 CEU)
Pavilion 2 Seminar Room

MARKETING SMARTS FOR DESIGNERS  
AND GALLERY OWNERS
11 a.m. - 12 p.m.
Generate sales, increase awareness and brand your business as a premier destination 
for contemporary fine art. Litsa Spanos, president of Art Design Consultants (ADC), 
shares creative marketing, event planning and publicity ideas that can take your 
business to the next level. Open to designers, gallery owners, architects, consultants, 
creative directors and anyone who wants to grow their business. (0.1 CEU)
Pavilion 2 Seminar Room

GALLERY SUCCESS STORIES:  
HOW TO SUCCEED WITH BRICK-AND-MORTAR
12 p.m. - 1 p.m.
In today’s world of retail, what are the must-do’s to have a successful and profitable 
gallery? Wondering how to get more out of your operation? Get insights and ideas for 
improving your business model as a panel of successful business owners discusses 
these questions and more. Join Daniel Winn of Winn Slavin Fine Art, Rami Rotkopf of 
Smart Publishing and Eric Smith of Redwood Media Group as moderator. (0.1 CEU)
Pavilion 2 Seminar Room

DESIGNING FOR SMALL SPACES IS A BIG DEAL
1 p.m. - 2 p.m.
A growing number of baby boomers want a downsized lifestyle, especially if they are 
becoming empty nesters. Millennials have grown accustomed to small-space living and 
are demanding that their homes offer light, flexibility and function. Both groups are 
mainly situated in urban areas with access to culture, transportation and dining. So 
what has this movement of small-space living meant for designers, showrooms and 
retailers? Christopher Grubb, president and founder of Beverly Hills–based Arch-
Interiors Design Group Inc., is on hand to discuss market trends in furnishings and 
decor techniques that maximize the look and feel of smaller living spaces. Grubb 
showcases projects that include smaller-scale furnishings and home decor products, as 
well as unique ideas for display, lighting and finishes that make a small, curated space 
appear larger without feeling overcrowded. (0.1 CEU)
Building C Seminar Room, C174

DREAM TO LAUNCH:  
MAKING THE INTERNET WORK FOR YOU
1 p.m. - 2 p.m.
Whether you’re an accomplished designer, own a bustling gallery or have an idea in 
startup mode, you won’t want to miss this seminar. Join artist A.D. Cook as he takes 
you on a journey from napkin sketch to online presence, including a focus on the 
importance of a functioning, monetized website and using social media for traffic and 
sales. Get in gear, and learn how to make the internet work most effectively for your 
business. (0.1 CEU)
Pavilion 2 Seminar Room

60 TIPS IN 60 MINUTES
2 p.m. - 3 p.m.
Get ready for fast and furious tips—60, in fact—to help you better run your business, 
your staff, your operations and your life. Listen in for can’t-miss sales and career 
strategies from experts in the industry, including Michael Joseph of Artblend, Litsa 
Spanos of Art Design Consultants, Jeff Casner of HomTex and Eugene Korchinski of 
Anna Art Publishing, with Eric Smith of Redwood Media Group as moderator. Open 
to anyone in the art business. (0.1 CEU)
Pavilion 2 Seminar Room

OUTDOOR ON THE RISE:  
CASUAL LIVING’S 2018 UNIVERSE STUDY 
2 p.m. - 3 p.m.
Every two years, Casual Living conducts its popular Universe Study, a comprehensive 
assessment of the outdoor industry, identifying growth areas and analyzing sales trends 
by segment. Editor in chief Waynette Goodson presents the report’s findings and 
explains what these trends mean for your business and the industry as a whole. Which 
segments are experiencing the biggest growth? Which sales channels lead the category? 
Goodson gives you the essentials to plan your efforts in the New Year. (0.1 CEU)
Casual Furniture Seminar Room, C1276

START WITH THE ART
3 p.m. - 4 p.m.
Come to this informative and engaging roundtable discussion with some of the 
industry’s leading gallerists and artists. You’ll learn how to spot the right piece, how to 
place large-scale art and how fine art gives you a whole new opportunity for business 
growth. Join Eric Smith of Redwood Media Group, Andrea Wexler of Pippin 
Contemporary, Kris and Angela Gebhardt of Gebhardt Gallery, and Linda Mariano of 
Artexpo as moderator. Open to designers, project managers, consultants, hospitality 
industry professionals and all who want a new avenue for business growth. (0.1 CEU)
Pavilion 2 Seminar Room

TOURING THE TRENDS WITH SHAYLA COPAS
3:30 p.m. - 4:30 p.m.
Designers, bloggers and editors not only have their fingers on the pulse of what is hot 
today, they also influence consumer demand tomorrow. Get a firsthand look at what 
Shayla Copas of Shayla Copas Interiors thinks is trending at Las Vegas Market this 
winter. Copas takes you on an intimate guided tour through the Pavilions, highlighting 
her favorite finds and the newest trends that you won’t want to miss. RSVP now, as 
groups are limited: LVMKT.com/events.
North End of Pavilion 1

2018 WOW AWARDS DINNER
6 p.m. - 9 p.m.
Join WithIt for a special evening honoring women of excellence in the home furnishings 
industry. Tickets are $150 for individuals and $1,500 for a table of 10. Purchase  
tickets at withit.org.
Building B, WorldView on Sixteen
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OPENING NIGHT WITH DUNCAN 
HUGHES AND DOWEL FURNITURE 
3 p.m. - 6 p.m. 
Long day at market? Take a seat and have a drink on 
Dowel Furniture! Celebrate the launch of the 
Duncan Hughes collection for Dowel Furniture. The 

brand will be toasting to the opening night at the Pavilions with some 
treats and libations. Linger awhile to chat with award-winning interior 
designer Duncan Hughes and Dowel Furniture co-founders Ray Hallare 
and Joanne Lee. This collection, inspired by iconic American musicians, 
writers and celebrities of the early to mid-20th century, will be 
represented in the space as an ode to the silver screen. Expect a relaxing 
respite from the hustle and bustle of market. 
Dowel Furniture, The Pavilions, P2-7006
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TAKE AN ART TOUR OF ARTEXPO
10 a.m. - 11 a.m.
Eric Smith, president of Redwood Media Group, and Linda Mariano, managing 
director of marketing for Redwood Media Group, host an insider's perspective and 
tour of Artexpo Las Vegas. They’ll show you the must-see exhibitors and award 
winners, and give you insights on how working with artists can impact your sales. 
Open to anyone who wants to be on top of their art business opportunities. (0.1 CEU)
Pavilion 2 Seminar Room

INSIDE THE MIND OF JEFF LEWIS
1 p.m. - 2 p.m.
Celebrity interior designer and TV personality Jeff Lewis shares design how-to’s and 
various trends while discussing his approach to design, clients and working within the 
creative community. While drawing upon his experience, Lewis provides general tips 
that have a broad application for designers in their own projects. (0.1 CEU)   
Building B, WorldView on Sixteen

VINTAGE STYLE FOR MODERN LIVING
1:30 p.m. - 2:30 p.m.
Katie Dickie Stavinoha and Lorie Woodward, publishers of Roundtop.com’s family of 
magazines, host a panel showcasing the tried-and-true tricks of the trade from designer 
Cathy Robinson Hutton, owner of Houston firm Renovate, a combination design 
studio and artisan design shop, and Matt White, owner of Recycling the Past, an 
architectural salvage company. Hutton believes in reclaiming and revitalizing instead of 
razing. White, who reclaims architectural elements ranging from handcrafted woodwork 
and kiln glass to airplane doors, specializes in commercial projects. Both are emissaries 
of a vintage lifestyle, whether lived on the backroads or in the big city. Learn as they 
discuss ways to apply vintage to various projects. Q&A to follow. (0.1 CEU)
Pavilion 2 Seminar Room

ARCHITECTURE AND DESIGN:  
A HAND-IN-HAND APPROACH
1:30 p.m. - 2:30 p.m.
Panelists Christopher Grubb, president of Arch-Interiors Design Group Inc.; 
Christopher Mercier, founder of (fer) studio; and Adam Sebastian, architect and 
designer at Stitch Design Shop, are on hand to discuss what today’s architectural design 
trends are and how they differ from those of the past. They also discuss the relationship 
between a designer and an architect, and how it can affect business, trends and project 
outcomes. (0.1 CEU)
Building C Seminar Room, C174

COCKTAILS WITH THOM FILICIA
4 p.m. - 6 p.m. 
Toast famed designer Thom Filicia and preview the newest releases in his collection.
Wendover Art Group, C378

T U E S D A Y ,  J A N U A R Y  3 0
BLENDING STEAMPUNK DESIGN WITH  
TRADITIONAL HOME INTERIORS
9:30 a.m. - 11 a.m.
Doc Phineas Kastle, celebrity interior designer, antiquities expert on Pawn Stars and 
president of the Steampunk Guild, discusses steampunk style and fashion and how to 
incorporate both into traditional interior design. 
Moda Dora - Bianci Group, C591 and C598

ART TALK: MEET THE SUCCESSFUL ARTISTS OF TODAY
10 a.m. - 11 a.m.
Uncover the strategies and secrets behind the successful careers of three artists: 
Hamilton Aguiar, Mary Johnston and Jeffrey Bisaillon. They each discuss the moment 
they realized art would be their career, the first piece they ever sold, their present-day 
career strategies and goals for the future. (0.1 CEU)
Pavilion 2 Seminar Room
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FIRST LOOK 2018
10 a.m. - 11 a.m. 
Las Vegas Market’s popular First Look program 
returns this winter with a format tailored to  
today’s cross-category buyers and lifestyle stores. 
The latest product introductions—ranging from 

furniture and decor to gifts, art, handmade, tabletop and more—are 
presented cohesively in a fast-paced program geared to both retail and 
designer audiences. Along with the best new-to-market products, First 
Look curator and 20-year magazine editor Julie Smith Vincenti shares a 
“Top 10” trends forecast for 2018. Want even more Las Vegas Market 
Winter 2018 product debuts? Be sure to follow the Winter 2018 First 
Look boards at www.pinterest.com/lasvegasmarket and the Instagram 
takeover at #ViewOnVegas and @LasVegasMarket. (0.1 CEU)
Building B, WorldView on Sixteen

Julia Smith Vincenti

BEST OF THE WEST IN  
LIFE AND STYLE
3 p.m. - 4:30 p.m.
Join REstyleSOURCE, guest moderator Ryan 
Saghian of Ryan Saghian Interior Design, and a 
curated group of tastemaking influencers and 

designers, including Audrey Woollen of Urbanic Paper Boutique; Olivia 
Korenberg and Jenn Pablo of Twofold LA; Heather Bullard, editorial prop 
stylist and producer; Ginny Macdonald, stylist and interior designer at Ginny 
Macdonald Design; and Kelly Nutt of Kelly Nutt Design for a panel 
discussion. You won’t want to miss this intriguing look at what's hot in West 
Coast lifestyle and design, and how all of these industry leaders interpret the 
region’s style into their own signature look and brand. (0.1 CEU)
Building B, WorldView on Sixteen

Olivia Korenberg  
and Jenn Pablo

PHYLLIS MORRIS  
COLLECTION CELEBRATION
3 p.m. - 6 p.m.
Celebrate the legacy of Hollywood designer 
Phyllis Morris with the new Phyllis Morris 

Collection for Currey & Company. Meet Morris’s daughter, Jamie  
Adler, and learn more about the fascinating life she lived with her 
extraordinary mother. Stop by the event and sign up to win Morris’s 
famous Poodle Table Lamp!
Currey & Company, C398



INSPIRING AND EXPRESSING COLOR: 
DEFINING THE ESSENTIAL COLOR 
TRENDS FOR HOME IN 2018
1 p.m. - 2 p.m.
Color palettes for 2018 break free from traditional 
thinking. Hues are mixed in novel combinations, col-
ors are revitalized, and new color directions instantly 

and effectively express a fresh approach. While commercial appeal is 
still critical, taking a more unique approach to color will help designers 
stand out from the mainstream. Join Patti Carpenter, Pantone Color  
Institute Trend Team contributor and Global Trend Ambassador, as she 
reveals the key color trends for 2018: where they originate, why they are 
happening and where they are headed. Plus: Get an inside glimpse into 
the selection of Pantone’s 2018 Color of the Year. (0.1 CEU)
Building B, WorldView on Sixteen

Patti Carpenter

TAKING STOCK OF RETAIL: 
CRITICAL TREND INSIGHTS
2 p.m. - 3 p.m.
Internationally known trend forecaster 
Michelle Lamb shows how to use a trend 
lens to get the most from store checks and 
how to make them easy. Critical trend 

insights about clever products, modern messaging and ingenious 
displays from the biggest seasonal holidays of 2017 will help attendees 
build successful programs for 2018 and beyond. (0.1 CEU)
Building C Seminar Room, C174

Michelle Lamb
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MEET THE MAKERS LUNCH SEMINAR
12 p.m. - 1:30 p.m.
Join some of Market’s distinguished makers and curators of artisanal products in this 
panel on what it takes to bring a small creation to life while remaining true to the vision. 
On the agenda is the maker movement and how artisans are now able to enter the 
marketplace on a larger scale. Also up for discussion: the challenges and successes of 
being a creative, the trends they are seeing in artisanal products and today’s buying 
habits. Special guests include Kura Perkins and Bree Hay-Hendry, sisters and co-
directors of Art Hide and Amigos de Hoy; Diane Sulg, CRAFT president and American 
Craft Week founder; and Carol MacNulty, senior consultant at Aid to Artisans. They join 
moderator Sam Ujvary, managing editor of Gift Shop magazine. Complimentary boxed 
lunches provided by IMC. RSVP: LVMKT.com/events. (0.1 CEU)
Pavilion 2 Seminar Room

DESIGN DESIRES: WHAT THE CONSUMER REALLY WANTS
2:30 p.m. - 3:30 p.m.
Angela Harris, founder, principal and creative director of TRIO Environments, 
discusses the housing needs and desires of today’s consumers, elaborating on how 
these wish lists can be incorporated into modern design and what it means for the 
retailer and merchandiser. (0.1 CEU)
Pavilion 2 Seminar Room

2018 DESIGN ICON PRESENTATION AND  
AWARD CEREMONY WITH FRANK GEHRY 
3 p.m. - 4 p.m.
Celebrate Las Vegas Market’s 2018 Design Icon, Frank Gehry, the renowned architect 
and designer recognized internationally for his postmodern and contemporary designs, 
including the Walt Disney Concert Hall in Los Angeles, the Guggenheim Museum in 
Bilbao, Spain, the Cleveland Clinic Lou Ruvo Center for Brain Health in Las Vegas and 
many more. In this exclusive interview with Robert Maricich, CEO of International 
Market Centers, Gehry imparts his design wisdom and philosophy, and discusses how 
he built his brand, giving attendees a glimpse into why he is one of the most honored 
individuals in the design industry. Q&A with the audience to follow. (0.1 CEU)
Building B, WorldView on Sixteen

MEET CHRISTOPHER KENNEDY
4 p.m. - 6 p.m.
Toast Christopher Kennedy’s newest releases from his collection. In honor of his Palm 
Springs style, sip classic midcentury cocktails like a Brown Derby (“Old Hollywood in 
a Glass”) or a French 75.
Wendover Art Group, C378
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MIDENTURY AND MODERN DESIGN:  
DESIGNING FOR TODAY
11 a.m. - 12 p.m.
Christopher Mercier, founder of (fer) studio, discusses midcentury modern homes 
built in the 1950s and 1960s and how they relate to the homes he is building today. 
Mercier talks about the differences in design and business, as well as how the consumer 
views and approaches a home project. (0.1 CEU) 
Building C Seminar Room, C174

2017 COLOR AND DESIGN TRENDS FOR HOSPITALITY, 
RETAIL AND OFFICE INTERIORS 
1 p.m. - 2 p.m.
The 2017 PPG Commercial Forecast focuses on PPG Paints’s key design themes as 
they relate to hotels, restaurants, retail and workspaces. The company’s color experts 
feel the future of commercial design is a living document that is constantly changing. 
The team reviews the coming year’s forecast and gives a name to the overarching idea that 
connects the predicted design directions. Discover Pendulum, the culminating idea that 
has been selected for this year. (0.1 CEU and 0.1 AIA)
Building C Seminar Room, C174

ART OF THE COCKTAIL
4 p.m. - 6 p.m.
Happy hour just got happier! Join Wendover Art Group for freshly made margaritas 
and tacos.
Wendover Art Group, C378
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THE BUSINESS OF OUTDOOR DESIGN
11:30 a.m. - 12:30 p.m.
As the outdoor room becomes an integral part of the 
American home, exterior spaces present a wealth of 
opportunity for the interior design community. 

Waynette Goodson, editor in chief of Casual Living and Exterior Design 
magazines, leads a panel discussion on the importance of outdoor spaces 
and how the “fifth room” can boost business for interior designers. 
Sponsored by Exterior Design, the only publication dedicated solely to 
the high-end outdoor design industry. (0.1 CEU)
Casual Furniture Seminar Room, C1276

Waynette  
Goodson
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On the horizon awaits our spectacular collection of furnishings 
and alluring objects for every home and lifestyle. 

Explore LVM’s newest designer destinations, Salon West & Design Home

A fresh, high-style selection 
of better home décor, lighting, 
home textiles, accents, art, 
and accessories.

A curated presentation of 
design-driven home décor, 
furniture, and textiles. 
Located in Pavilion 2 temps.

Design
H o m e
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NEW! Ogee Orb Chandelier
THE JAMIE BECKWITH COLLECTION

curreyandcompany.com


